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More than just a newspaper, The Economist Group is a media company that creates mind­
stretching text, audio, video and live experiences for an engaged audience of the globally 
curious. 
Founded in 1843, The Economist continues to lead the debate in the pursuit of progress 
around the world by providing bold ideas, a global perspective and rigorous analysis on 
world affairs. 

PRINT & DIGITAL EDITION- WORLDWIDE WORLDWIDE 

EDITIONS 
1,391,671 
Average Circulation 

Digital 

430,685 

Print 
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ACTIVELY PURCHASED * See appendix 1 for more details 

Magazine (Print & Digital Editions) 

Worldwide 

Latin America 

North America 

United Kingdom 

Continental Europe 

Asia Pacific 

Middle East/ Africa 

SOCIAL MEDIA 

® 
More information: 
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9,879,635 
FACEBOOK 

Facebook page likes (Group) 
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55% • North America • 46% 

18% • United Kingdom • 19% 

15% • Continental Europe • 16% 

10% • Asia Pacific • 11% 

1%. Middle East/Africa • 4% 

1% Latin America • 4% 

WEB & NEWSLETTERS

WWW.ECONOMIST.COM 

® 

436,250 
Daily Average 
Unique Browsers 

NEWSLETTERS 

1,134,032 
Combined 
Net Distribution 

10,199,274 
Monthly Average 
Unique Browsers 

21,743,997 
Aggregated Gross 
Distribution per month 

* See appendix 2 for more details 
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5,159,413 
LINKEDIN 

Linkedln followers 

1,431,528 
INST AGRAM 

lnstagram followers 

Contact: 
The Economist Newspaper Ltd 
20 Cabot Square 

Sue Moore 
Senior Marketing Analyst 
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You may view full details about each product at www.abc.org.uk or by selecting the individual 
product links within this report. 
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UK 

Continental Europe 

Middle East and Africa 

Asia Pacific 

Links to the individual regional ABC certificates are 
available on the following pages and on the ABC 

website www.abc.org.uk. 
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To find out more about ABC, please visit abc.org.uk The Economist Newspaper Ltd 

20 Cabot Square 
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You may view full details about each product at www.abc.org.uk or by selecting the individual 
product links within this report. 
This report is the copyright property of the media owner and ABC. 
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United Kingdom Edition 

Magazine {Print & Digital Edition) 

Digital 
88,658 35% 

Print Edition 

Digital Edition 

Combined 

Actively Purchased 

Average Circulation 

254,129 

Actively Purchased 

96% 

Print 
165,471 65% 

165,471 

88,658 

254,129 

96% 

Social Media - Worldwide 
* See appendix 2 for more details 

Facebook Likes (Group) ______ 9,879,635 

Twitter Followers (Group)-------------25,801,353 

Linkedln Followers-5,159,413 

Linked In Members 1 98,874 

Google+ Circle Members ______ 10,471,707 

lnstagram Followers-1,431,528 

Youtube Subscribers• 397,659 

Line Followers• 1,043,360 

Weibo • 982,525 

WeChat• 393,788 

More information: 
To find out more about ABC, please visit abc.org.uk 
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Website & Apps {United Kingdom) 

Daily Avg 48,722 
Unique Browsers • 

Web 

Monthly Avg 
Unique Browsers 

Web 

Monthly Visits 
Web 

Monthly Page 
Impressions 

Web 

1,113,270 

1,660,241 

3,316,946 

Weekly Average 65,685 
Unique Browsers 

App 

Newsletters - Worldwide 

The Economist - Total Newsletters 

149 

I • 

2,083,196 

Mailings Average Net 
in period Distribution 

Editors Picks 

25 1,291,437 

Daily Dispatch 

124 791,759 

Contact: 

Aggregated Combined Gross 
Gross emails opened 

Distribution 
per month 

21,743,997 467,606 

Aggregated 

I 

Average emails 
Gross opened 

Distribution 
per month 

5,380,988 287,150 

16,363,009 180,456 

Sue Moore 

22% 

22% 

23% 

The Economist Newspaper Ltd 
20 Cabot Square Senior Marketing Analyst 
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product links within this report. 
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